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Known as one of the most technically innovative companies in the wood
industry, The G.R. Plume Company brings distinctive solutions to the clients of
Material ConneXion, opening up new and unexpected uses of organic wood
products such as RFKD timber. Radio frequency kiln dried freshly sawn timber
maintains the classic motif of true wood timber without the frustration of
performance problems during and after incorporation, making it one of
the most solid, stable and purest materials. MC # 5361
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Approach:

G.R. Plume is an organization that harvested industrial timber for

reuse in commercial and high-end residential applications. The Plume’s
came to GIRVIN for an opening branding effort, creating the collateral
system for print and website. With the advent of new product categories
and invented composites made a variety of uses, GIRVIN created an
advertising campaign that was distributed in magazines and Matter,

a publication of a group in NYC that manages product innovations

for contractors and designers, internationally.

G.R.Plume

Lorem ipsum dolor sit amet, consectetuer adipiscing elit. Morbi aliquam lectus eget diam.
Cras nec sapien vitae mi venenatis bibendum. Phasellus ac eros. Maecenas eu nibh vel
metus laoreet blandit. Vivamus aliquam nulla ut pede. Nullam id nunc. Quisque et ligula.
Proin ipsum augue, venenatis et, congue eget, sollicitudin sed, purus. Nullam id nisi.In hac
habitasse platea dictumst. Donec lacus velit, egestas et, porttitor id, laoreet eu, pede. Proin
eget ipsum accumsan sapien imperdiet condimentum.

GIRVIN's ads not only allowed inclusion in the exclusive Matter network,
but as well for insertion —in the same format — in the MaterialXchange,
their galleries in NYC. GIRVIN designed all of the materials and support
collateral for the winning addition to the collections.
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