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Result:

With input from a cross-section of Duke University administration, faculty and
graduate students, we built a new brand strategy that extended to brand
positioning and personality definition. We also defined design direction,
including layout, color palette, typography, photography and illustration style,
tone and manner of language and detailed marketing messages. GIRVIN work
continued in creation of a new brandmark, typographic architecture for the

Institute’s centers and programs, business papers, Web site and marketing
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“This has been great fun and a real pleasure to work with GIRVIN. The result is

exactly what we hoped for. Your team is amazing, as | suspected on that day
nearly two years ago when | visited GIRVIN for the first time. My instincts were
right.”

Dr.Huntington Willard | Director | Duke Institute of Genome Sciences & Policy
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